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overview
“When I was in high school recruiters seemed to be everywhere: at the school, calling at 
home, at the mall.   I was raised by a single mom and had a twin sister looking at college, 
too, and I didn’t know what my options were to pay for college and to find work,” says Terri 
Johnson, a war resister who now works as a truth-in-recruitment advocate. “If I had known 
about other options, I might not have joined the military in the first place.”   Organizers of 
the Take charge of Your Future: Resources for Alternative Jobs & Service fair, held in 
GreensborGreensboro, NC in July of 2009, designed the fair to address exactly this issue: many young 
people, especially working-class and of color, join the military not only because they 
don’t know that what the recruiters tell them is often untrue, but because they 
also don’t know what other options they have.

The “alternatives fair” organized by American Friends Service Committee 
(AFSC) Area Office of the Carolinas and four other North Carolina social 
justice organizations, connected economic justice with truth in recruitment 
work, and connected work, and connected young people and people out of work with 
community-centered alternatives to military service.  The fair was the first 
of its kind in the nation and was attended by about one hundred people. 
“We need to be creating community.  It’s people who are unemployed and 
underemployed and people who don’t feel a sense of community who get 
pushed towards institutions – like the military, like gangs – to fill that void, ” 
explained Ann Lennon, director of AFSC-Carolinas.

ThiThirty organizations, businesses and individuals staffed resource tables that
 included topics like beauty school, how to start a scented-oils business, 
working for non-profits, and paying for college. Attendees talked with social
 justice-oriented life coaches and career counselors who helped them 
consider their next steps through the lenses of fulfillment, purpose and 
community need.  Organizations looking for interns and volunteers 
introduced attendees to opportunities for jobs, service and work experience.  
NC Choices NC Choices for Youth and AFSC provided counter-recruitment information. 
Perhaps most popular was the “cool jobs” area where self-employed people 
explained how they started their own businesses including a natural skin-care 
products line, t-shirt screen-printing and a bike shop. “Being at the fair was such a 
great feeling,” said Folami Randolph, one of the resource people who provided career
 counseling, “We were building a community of shared values.”

In addition to connecting job-seekers to existing possibilities, the resource fair 
prprovided information on how we can imagine a better community and future for all of
 us. Lamar Gibson, one of the event’s organizers, explains, “The fair was not just about
 ‘What can I get for me?’ but ‘What is available to us as a community?’ and “How can
we help each other?’”  “Improving the community” tables introduced attendees to 
organizing to change the economic landscape, including information about workers’
 rights, a local campaign to raise Greensboro’s minimum wage, and efforts to improve 
access to health care.



Throughout the fair, attendees and resource pro-
viders networked with each other, and struck up 
informal conversations about how we can all 
build peaceful, safe, supportive communities for 
all of us. “The economic crisis right now gives us 
a window to start talking about class in a real 
way, to look at what values we really want our 
econoeconomy based on.  There’s a real opportunity 
for a cultural shift,” Ann Lennon pointed out.  

In response to an evaluation question about how 
their future plans have changed as a result of the 
fair, one attendee stated, “I’ve opened my mind to 
new possibilities.”  Another reported, “I’ve seen 
the good health of the grassroots movement for 
democracy and community empowerment.  A 
silent revolution is taking place.”  Lamar Gibson 
noted,noted, “My cousin has been in community col-
lege and wasn’t sure what was next for him, and 
the military was definitely an option.  He met a 
financial aid officer from a local college and is 
now seriously considering attending that 
school.” 

The event went so well partly because of four 
months of hard work by the planning team, 
which was an intergenerational, multi-racial, a 
financial aid officer from a local college and is 
now seriously considering attending that 
school.” cross-class group of social justice advo-
cates.  Several of the planners had current mili-
tary members in their families. “Those most 
affected by economic hardship and racism are 
going to be closer to the solution.  

If you come from a community under heavy 
recruitment, you’re going to have a better idea 
about what will help the youth of your commu-
nity put their talents to work outside of the mili-
tary,” explained Ann Lennon.  Dara Montaque 
reasoned, “We worked so well together because 
of the excitement of doing something different, 
something outside the box, that we knew could 
make a big difference.”

The “Take Charge of Your Future” model is 
beginning to spread;  truth-in-recruitment advo-
cates in Atlanta and New Orleans hosted fairs 
during the fall of 2009.  “Often in social justice 
movements we are so focused on the macro 
issues, that we forget the local micro issues,” 
reflected Folami Randolph. “Look at the Black 
PPanther’s free breakfast program.  They met 
community needs while educating about larger 
issues.  They promoted and demonstrated an 
alternative value system.  Events like this give us 
a chance to be part of creating a cultural shift to 
a more just and humane society.” Plans are un-
derway for a second Take Charge of Your 
Future: Resources for Alternative Jobs and Ser-
vice event in Greensboro in spring 2010.

For more information about alternative fairs, to 
learn more about American Friends Service 
Committee’s Area Office of the Carolinas, or to 
download a free guide for organizing your own 
alternatives fair, see 

http://www.afsc.org/greensboro/



On July 11th, 2009, American Friends Service Com-
mittee (AFSC) – Greensboro hosted our first Take 
Charge of Your Future: Resources for Alternative 
Jobs and Service fair.  The fair was an effort to bring 
together resources in the community to publicize 
alternatives to the military, and explore positive ways 
of coming together to improve the economy and com-
munity for all of us.  About thirty organizations, busi-
nesses and individuals set up resource tables, and 
about one hundred people attended throughout the 
day.  

About
Take Charge of Your Future

Take Charge of Your Future is designed to help
empower Triad residents during these tough 
         economic times.  Our goal is to begin to create
         a shared vision, to re-think work and jobs, and to
        build more productive, safe, and connected communities.  
        We will provide information on finding
      and d      and developing alternative jobs, internships, and
                   service opportunities, as well as on sharing
                       resources and reducing expenses.

Mission Statement



AFSC- Greensboro has been coordinating a state-wide truth in recruitment project for five years. As 
part of that program, we have advocated for increased access for truth in recruitment in schools, 
handed out counter-recruitment materials in schools, and participated in the Opt-Out Campaign.  
Over the years we found that simply telling young people looking for employment NOT to join the 
military was not effective.  Young people from under-resourced communities need concrete alterna-

tives to the military, in order to facilitate their ability to make other choices.

Because of this realization, in 2005 we created the publication “What’s Next?: A Guide for North 
Carolina Teens Wondering ‘What’s After High Schools?’” that became the basis for the “It’s Your 

Life” book used nationally.  Using the materials we created and counter-recruitment and alternatives 
materials from other organizations, we began tabling at job and college fairs around the state, talking 
to and counseling youth.  Along the way, we realized that we had an opportunity to host our own 

resource fair that would focus not only on alternatives to the military, but alternative ways of think-
ing about strengthening our communities and building a more sustainable, community-centered 
future future for all of us.  In September 2008, we began planning for our first alternatives fair, entitled 

“Take Charge of Your Future: Resources for Alternative Jobs and Service.”

History: 
How the Fair Came About



Mission
The American Friends Service Committee is a practical 
expression of the faith of the Religious Society of Friends 
(Quakers). Committed to the principles of nonviolence and 
justice, it seeks in its work and witness to draw on the trans-

forming power of love, human and divine.

Values
WWe cherish the belief that there is that of God in each 
person, leading us to respect the worth and dignity of all. 
We are guided and empowered by the Spirit in following the 
radical thrust of the early Christian witness. From these 
beliefs flow the core understandings that form the spiritual 
framework of our organization and guide its work. We 
regard no person as our enemy. While we often oppose spe-
cificcific actions and abuses of power, we seek to address the 
goodness and truth in each individual. We assert the trans-
forming power of love and nonviolence as a challenge to 
injustice and violence and as a force for reconciliation. We 
seek and trust the power of the Spirit to guide the indi-
vidual and collective search for truth and practical action. 
We accept our understandings of truth as incomplete and 
have faith that new perceptions of truth will continue to be 

revealed both to us and to others.

Work
We seek to understand and address the root causes of pov-
erty, injustice, and war. We hope to act with courage and 

vision in taking initiatives that may not be popular.
http://www.afsc.org/

“Fostering authentic democracy, in North Carolina's Pied-
mont area and beyond...”

Mission

The Fund for Democratic Communities supports 
community-based initiatives and institutions that foster 
authentic democracy to make communities better places to 
live. F4DC makes grants, provides direct technical assis-
tance, conducts research, and produces materials to facilitate 
this agenda.

http://www.f4dc.org/

NC Choices for Youth 
“Helping young people choose paths of peace and service 
rather than violence and force”

NC Choices for Youth is a not-for-profit educational organi-
zation that:

  • Helps young people find civilian opportunities for service, 
adventure,
     training and jobs

  • Works to dispel myths and misinformation about joining 
the military

  • Challenges young people to consider whether participa-
tion in war 
     would be consistent with their deepest beliefs

  • Gives guidance for documenting conscientious objection 
to military  service.

http://www.ncchoicesforyouth.org/

North Carolina 
Occupational 
Safety & Health
The North Carolina Occupational Safety and Health Project 
is a non-profit, statewide organization that has operated 
since 1976.
WWe provide referrals for injured workers and publish fact-
sheets in English and Spanish for workers about legal rights 
and job hazards.  We conduct training for employees and 
employers about many occupational health and safety topics.
Some of our current special programs include the Latino 
Outreach Project and advocating for a North Carolina Ergo-
nomics standard.

http://ncosh-project.org/

Fair Sponsors 



Planning Team
Our fair planning team was composed of AFSC staff, interns and volunteers and representatives from the
Fund 4 Democratic Communities, a local progressive foundation; NC Choices for Youth, a truth in recruit-

ment group we work closely with; and NC Occupational Safety and Health (NCOSH), which works 
with injured workers and conducts workers’ rights, and occupational safety and health education. 
Our team was intentionally intergenerational, multi-racial and cross-class, because we felt it was
impoimportant to have involvement from all sectors in our community, particularly working class
youth of color who are experiencing heavy military recruitment and facing major decisions

about their futures.

We recognized building community and sharing leadership among the team as an important
part of doing the work.  In order to do this, we started each meeting with a personal 
check-in to get to know each other, ate several meals together, and made sure to divide 
up tasks so that everyone played an important role.  We accomplished a lot during our

meetings meetings but also made time for getting to know each other and having fun.

Team Structure
Within our whole planning team, we broke out various responsibilities.

 

Planning Committee:
o Provides overall focus and direction for the project
o Helps guide the coordinator, interns and volunteers

o Individual members take on additional tasks as they are able

AFSC DiAFSC Director:
o Chairs the committee

o Makes sure the work of the TCYF committee is fitting in with the
overall program and work of AFSC

o Deals with budget for the project
o Supervises the coordinator

TCYF Coordinator:
oo Coordinates logistics of the event
o Participates in committee meetings

o Provides support work for the committee between meetings
o Collaborates with, supports and supervises interns and volunteers

o Holds on to the “big picture” of the event and how all the different parts fit
together

Interns and Volunteers:
oo Participate in committee meetings

o Provide support work for committee between meetings in conjunction with the
coordinator

o Take on specific areas and tasks as their projects within the larger TCYF project



Working Groups
Media Publicity 

Create a plan for getting the word out through traditional media 
(TV, radio, newspaper, community calendars, etc)

Write press releases, PSAs, etc., as needed
Have everything ready to go out to the media

Put out Put out at the right times
Follow up with press inquiries and point them to the right spokespeople

Grassroots Publicity
Recruit a street team
Hang fliers and posters

Hand out postcards at the Depot, at high schools, at library, at unemploym
ent office, day worker sites, community events, etc.

PPossibly do a mailing
Facebook invite

Beebo and MySpace
Try to get word-of-mouth going

Go to community meetings and events with postcards

Vendors, Workshops and Content
Research elements like stimulus package and how to start a small business and create handouts

RRecruit Vendors and Workshop Providers:
Education/Training

Jobs/Apprenticeship/Internship/Volunteer opportunities
People with cool jobs and businesses who can talk about how they did it
Life visioning – quizzes, consultations, goal setting, hopes, dreams etc. 

Organizing: Improving what exists (unions, community orgs, Raise the Wage, etc)
Alternatives for Reducing Outgo/Expenses (bartering, alternative currency, collective 

livinliving, resource sharing, childcare exchange, time banking, food coops, community gardens, etc)
Keep track of confirmed vendors and their space/table needs

Develop a vendors’ guide
Think about how to check in and situate vendors on the day of the event

Volunteers
Recruit volunteers

Set up
GreeteGreeters/Orienters

Clean-up
Develop a volunteer schedule

Develop a plan for training volunteers
Train volunteers on the day of the event
Send thank you to volunteers afterwards

Participant Packet
CreCreate map

Create schedule
Find other stuff to put in the packet

Plan how to make all copies and assemble all packets
What else?



12 Weeks until the Fair
Brainstorm potential partner organizations and committee members thinking about creating an inter-generational, 

multi-racial, cross-class team
Meet with potential partner organizations, churches, individuals etc, talk them about the idea for the fair and invite them 

to collaborate
Form the planning team

Set dSet date for first committee meeting

11 Weeks until the Fair
Plan for first committee meeting, thinking about giving time for people to get to know each other, building the team, 
building ownership over the project, and exploring team members’ strengths, interests and hopes for the fair

Create listserv for committee

10 Weeks until the Fair
First committee meeting 
Share items from this manualShare items from this manual

Brainstorm ideas for the fair and items for the team work plan
Brainstorm ideas of places to have the event and dates

Begin to form working groups
Decide on fair title

9 Weeks until the Fair
Draft a work plan for the committee based on the team’s brainstorming

ConfiConfirm date and site
Draft flier text

Draft invitation e-mail and letter to potential resource people
Draft publicity plan
Draft mission statement

Approve flier text over e-mail and send to designer to create fliers
Start blog for the fair



8 Weeks until the Fair
Get example of flier layout for committee to look at

Committee meeting: report back on team members’ tasks, brainstorm resource people, look at press release draft, more 
on forming working groups

Create Google spreadsheet of resource people to share with committee
Finalize resource person registration form
StaStart resource people recruitment

Start major publicity
Do Facebook, MySpace, and Beebo event invitations

Post on community calendars
Work on blog

7 Weeks until the Fair
Major resource people recruitment

Continued puContinued publicity
Hang fliers, etc.

Begin planning for volunteer recruitment
Copy resource people registration forms

Recruit youth groups to attend (church groups, youth programs, etc)

6 Weeks until the Fair
Recruiting Resource people

Media puMedia publicity
Fliers 

Recruit youth groups to attend (church groups, youth programs, etc)

5 Weeks until the Fair
Look at space and begin to map out layout

Recruit resource people
Media publicity
FFliers



4 Weeks until the Fair
Meeting re resource people, grassroots publicity, media publicity, volunteers, blog and video, space layout

Recruit people to give workshops, speak and perform

3 Weeks until the Fair
Recruit volunteers

Meeting re resource people, grassroots publicity, media publicity, volunteers, blog and video, space layout

2 2 Weeks until the Fair
Recruit volunteers

Meeting re resource people, grassroots publicity, media publicity, volunteers, blog and video, space layout

1 Week until the Fair
E-mail confirmation for all resource people
Meeting: Look at the space, updates

Resource People recruited, forms filled out and all updated on spread sheet
Serious Serious fliering and passing out handbills
Create guest packet (map, schedule, etc.)

All resource people confirmed, all volunteers recruited
Make all copies

Make signs for the space
Make sign in sheets
Volunteer orientation
Last-minute remindeLast-minute reminders:

Publicity: Facebook, MySpace, Beebo, mass e-mail
Vendors and workshop facilitators

Volunteers
Day Before and Day of the Fair
Volunteers set up and number tables

Resource people check-in
Guests arrive

Volunteers greet and orient guests
Workshops throughout day
MMovies throughout day

Volunteers clean up and break down 

After the Fair
Database all contacts
Read evaluations
Celebration/evaluation meeting with the committee
Thank you to resource people and volunteers
Write final report



Fair Coordinator                                                        $1500   (100 hours @ $15/hour)  
                                                                                                                                               30 hours donated

Director/Planning Committee time                                            Donated
Flyer Design                                                            $75
Printing 1000 Flyers                                              $200
Space                                   Donated
FFood at Fair                                        $200 (plus donations)
Volunteer Coordination               Donated
Copies of Handouts                Donated
Final Report Assembly/Editing                           Donated   Donated

Production of Final Report                                       $300
                                  $150                                                  

Total                                      $2,225

Fair Coordinator                                                       

Director/Planning Committee time                                            
Flyer Design                                                            
Printing 1000 Flyers                                              
Space                                   
Food at Fair                                        
VVolunteer Coordination               
Copies of Handouts                
Final Report Assembly/Editing                            
Production of Final Report                                       

Total

We did both media publicity and grassroots publicity.  Media publicity involved posting on commu-
nity calendars of local media outlets, websites and blogs, PSAs for radio, and sending out press 
releases.  Grassroots publicity included invitations on Facebook, MySpace and Beebo; mass e-mails; 
posting and handing out fliers; talking to groups about attending.                                     



(Coordinator’s name), American Friends Service Committee
takechargefair@gmail.com
336-xxx-xxxx
www.takechargefair.wordpress.com

LOCAL FAIR OFFERS RESOURCES ON ALTERNATIVE JOBS & 
SERVICE

  Out of a job, or stuck in a rut, and not sure what to do next?  The job market is rough, but there are still op-
tions!  It’s time to Take Charge of Your Future and decide what you want to do for a living.

 The American Friends Service Committee (AFSC) is hosting a free alternative jobs and service fair.  Take 
Charge of Your Future:  Resources for Alternative Jobs and Service will be held on Saturday, June 
13, 10 AM - 2 PM, at Holy Trinity Episcopal Church, 607 N. Greene Street in downtown Greens-
boro.  All are welcome and encouraged to attend the fair.  

 Take Charge of Your Future is designed to help empower Triad residents during these tough economic 
times.  Our goal is to provide resources to help attenders find and develop alternative jobs, internships, and 
service opportunities.  Skills training, certification contacts, useful Internet links, and information on 
increasing your income and reducing your outgo will be offered.  We will support participants to leverage 
their talents to find a rewarding career path. 
 
  For more information, e-mail takechargefair@gmail.com, or call 336-xxx-xxxx.  The fair is still accepting 
registration forms from vendors on a first come, first served basis.  

Co-sponsors include NC Choices for Youth, the Fund for Democratic Communities (F4DC), a Greensboro-
based foundation that supports grassroots efforts to foster authentic democracy, and North Carolina Occu-
pational Safety and Health (NCOSH), which educates workers about legal rights and job hazards, and pro-

vides referrals for injured workers.
                                                                                              



Take Charge of Your Future:
Resources for Alternative Jobs & Service

Saturday June 13th, 2009
10 am - 2 pm

Holy Trinity Episcopal Church
607 N. Greene St.

DDowntown Greensboro, NC
Ideas – Alternatives - Strategies

 For young people who aren’t headed to college right now

For people out of work who aren’t sure what’s next

This is a resource fair (not a jobs fair) that can help you figure out where you want to go with your life, and 
how you can be part of creating a greener, healthier, safer planet and community for all of us.

Get information on:
  .Training & Apprenticeships
 .Internships, National Service, and Volunteering
 .Making Change in Your Community
 .Green Jobs
 .Paying for College
 .Next Steps and Creating the Life You Want
 .Creative Ways to Make Ends Meet

Contact:Contact: ****@gmail.com
  336-xxx-xxxx
  blogaddress.com
 
.To come set up a table, provide a workshop, or get involved in helping people take charge of their futures
.To volunteer or get involved in planning
.For more information

Sponsors:Sponsors:
American Friends Service Committee (AFSC), NC Office
North Carolina Choices for Youth (NC Choices)
The Fund for Democratic Communities (F4DC)

North Carolina Occupational Safety and Health Project (NCOSH)





We divided the resource people into several categories and tried to make sure we had balance in all the categories.

•Life Visioning: These are people who specialize in career counseling, life coaching and going after your hopes and 
dreams.  You can spend 5-10 minutes with them if you like and get some guidance about possible career or life direc-
tions.  They are all good listeners and will be able to help you think about your life in the big picture!

•Education and Training: These tables are about opportunities to get further education beyond high school, as well 
as how to finance additional education and training.

•Opportunities: These are organizations looking for
 volunteers, interns and employees.  Most of them 
are focused on serving the community in some way.

•Reducing Expenses:  These tables are about creative 
ways to reduce expenses and share resources, such as 
riding a bike or public transportation, cooperative 

housing, and much more.

•Impr•Improving the Community:  Here you will find 
organizations working to increase opportunities and 
improve the community for all of us.  This includes 
information about workers’ rights, about a local effort 

to raise the minimum wage, and about efforts to 
improve neighborhoods and gain healthcare.

•People with Cool Jobs: This section is a place to 
ininformally chat with people with interesting jobs to get 
your imagination going about different possibilities for 
you.  People in this section are happy to tell you about 
how they started their business or got their job, and 

to give you advice on starting your own.

We could have also recruited a section more explicitly 
about entrepreneurship and small businesses, and 

perhaps a sperhaps a separate section specifically about green jobs. 

                                     



Businesses:

Non-Profits:
100 Leaders
AmeriCorps
 Access Project
 AmeriCorps Community Collaborative (ACC)
Beloved Community Center
Center For Participatory Change
Church Church World Service Immigration and Refuge program 
City of Greensboro Department of Transportation 
(bikes & pedestrians)
College Foundation of North Carolina
Faith Action International House
Family Service of the Piedmont - Consumer Credit 
Counseling
Greensboro AlteGreensboro Alternative Currency Project
Greensboro Freecycle
Greensboro Housing Coalition
Greensboro Pollinators Conference
Greensboro Public Library – Business & Career Center
Guilford College 
Continuing Education
JJustice and Policy Studies Department

Student Financial Services
Guilford County ACORN
Guilford Technical Community College (GTCC)
GTCC Basic Skills
Housing Greensboro
Latino Community Credit Union
NC ChoicesNC Choices
North Carolina Occupational Safety and Health 
(NCOSH)
Public Allies
Reading Connections
Timebank (Asheville)
University of North Carolina at Greensboro (UNCG) 
African American Studies PrAfrican American Studies Program
Careers Center
Center for New North Carolinians
Women and Gender Studies
VISTA
Volunteer Center of Greensboro
Welfare Reform Liaison Project
YYWCA Greensboro

Al's Bookshop & Unicorn Press/Foundation
DigiMedia Tech, Inc.

Insight Consulting Services
Leon's Style Salons/School
LL Reid Learning Center
Noteworthy Piano Service

Out Da BOut Da Box
ReCycles bike shop
ScorpioSoul Designs
Sensuous Scents
Spot-TV
ThemFive
Zaytoon’s Cafe

Others invited included a social worker, a political activist, someone starting a home-sewn lunchbox 
business, a female electrician, a crafter, and a person starting up a non-profit.



Check In for Resource People



Dear

Thank you so much for your willingness to volunteer for the Take Charge of 
Your Future: Resources for Alternative Jobs and Service fair! We have over
twenty-five organizations and individuals planning to come to share
resources and information with folks attending the fair, so we expect to have 
good attendance.

Please read the Please read the following important information:

Date & Place Reminder: The event will take place THIS Saturday July 11th 
from 10am-2pm at Holy Trinity Church in downtown Greensboro 
(607 N. Greene Street., between Fisher Avenue and Smith Street).

Parking will be on Greene Street, and behind the church between Fisher and 
Smith and will be clearly marked.

Please arrive at 8:30 am to help set up and receive further instructions.

Please spread the word Please spread the word about the fair to people you know.  If you have questions or 
comments, feel free to call me at 336-xxx-xxxx or send me an email.

Thank you and I'm looking forward to working with you!
(name), Volunteer Coordinator

We had about 14 volunteers.  Four of us set up most of the fair the day before the 
event, and the others arrived at 8:30 am, an hour and a half before the event started.  
Volunteers registered resource people and guests, helped with set up, greeted outside 
the space, gathered evaluations as people left, and helped break down and clean up at 
the end.



Thanks so much for volunteering at the Take Charge of Your Future event!  Below 
are a couple reminders of things to do if you are sitting at the registration/sign-in 

table.

1. Welcome people and ask them to sign in.  Explain that we may have some people taking pictures or 

video to document the fair and to please put their initials if they consent to being photographed or video 

tapes as part of the event.

2. Offer them a nametag.

3.3. Ask them how they heard about the fair and what they hope to get out of it.

4. Point out the workshop schedule and encourage them to attend if they are interested.

5. Give them a map and point out the different areas (see the information on the back of the map for 

more about each area).

6. Explain that there is overlap between the sections and they are encouraged to explore.

7. Give them a folder to keep all their materials in as they walk through the fair.



Attender Sign In



About

Take Charge of Your Future is designed to help empower Triad residents during these tough economic 
times.  Our goal is to begin to create a shared vision, to re-think work and jobs, and to build more produc-
tive, safe, and connected communities.  We will provide information on finding and developing alternative 
jobs, internships, and service opportunities, as well as on creative ways of sharing resources and reducing 
expenses.

This is not your average jobs fair.  It’s meant to provide resources that we hope will help you think big about 
your life and future, get imaginative, and begin to think about where you want to go and how to get there!  
We encourage you to network, ask questions, get people’s contact info, and think creatively about the possi-
bilities of your life as you travel through the fair.

Sections of the Fair
Life Visioning: These are people who specialize in career counseling, life coaching and going after your 
hopes and dreams.  You can spend 5-10 minutes with them if you like and get some guidance about possible 
career or life directions.  They are all good listeners and will be able to help you think about your life in the 
big picture!

Education & Training: These tables are about opportunities to get further education beyond high school, 
as well as how to finance additional education and training.

OppoOpportunities: These are organizations looking for volunteers, interns and employees.  Most of them are 
focused on serving the community in some way.

Reducing Expenses:  These tables are about creative ways to reduce expenses and share resources, such as 
riding a bike or public transportation, cooperative housing, and much more.

Improving the Community:  Here you will find organizations working to increase opportunities and im-
prove the community for all of us.  This includes information about workers’ rights, about a local effort to 
raise the minimum wage, and about efforts to improve neighborhoods and gain healthcare.

People with Cool Jobs: This section is a place to informally chat with people with interesting jobs to get 
your imagination going about different possibilities for you.  People in this section are happy to tell you 
about how they started their business or got their job, and to give you advice.

Cool Jobs Videos:  There were several really interesting people who were not able to come to the fair in 
person, so we videotaped them so you could hear what they had to say about their jobs.



Take Charge of Your Future    
Business Fields that Are Still Growing in 

Guilford County  in 2009

• Government (especially fire 
departments, police departments)

• “Green” Jobs

•• Healthcare

• Internet Technology

• Science

• Transportation

 



•North Carolina Green Jobs Network
 http://north-carolina.greenjobs.net/

•National Sustainable Agriculture Information Service - Internships
 http://attra.ncat.org/attra-pub/internships/

•Triad Green Building Council
 www.triadgreenbuilding.org

•The•The Waste Management Institute at NC A&T State University re-
cently received a $450,000 grant from the US Department of Energy 

to train students for green jobs:
 www.ncat.edu/~wmi

Take Charge of Your Future    
            Green Jobs/Internships/Information

 



 Adult Day Care (in home)
 Assisting with Labor/Birth/Newborn Care
 Babysitting
 Basket Weaving
 Beekeeping (pollination rental/honey sales)
 Bill-Paying/Personal Bookkeeping
  Brewing Diesel Fuel
 Candy/Dessert Sales
 Chores for Seniors (or others)
 Computer Consulting/Service/Repair
 Dog Training
 Dog Walking
 Exercise Assistance/Personal Trainer
  Flea Market Sales
 Framing (pictures, photos, mementos, etc.)
 Growing Vegetables/Herbs
 Haircutting/Styling
 House Cleaning/Office Janitorial Services
 House Painting
 Internet Sales (E-Bay, Etsy, Amazon, etc.)
  Jewelry-Making
 Knitting/Crocheting/ Needlework
 Landscaping Services
 Lawnmower Service/Repair
 Meal Preparation (for busy people/elders/etc.)
 Party Organizing  (weddings, anniversaries, birthdays, other events)
 Personal Assistant (errands/buying gifts/standing in lines)
  Personal Shopper
 Pet Sitting
 Photography (weddings, family events, children, pets)
 Personal Sales (Mary Kay, Shaklee, Welcome Wagon, etc.)
 Renting Out Rooms
 Sewing/Tailoring/Clothes Alteration
 Story-telling/Cultural Education
  Teaching Classes (cooking/sewing/crafts/carpentry/auto repair)
 Tutoring
 Weaving (wall hangings/rugs)

Take Charge of Your Future    
Businesses That Can Be Started for Less than $500

 



 • Low-cost dental examinations & cleaning, GTCC Dental Hygiene Teaching Clinic in Jame-
stown.  For appointments, call 334-4822, X2213 (Greensboro) or454-1126 X2213 (High Point).  Note:  

There is often a waiting list - they are now taking appointments for August.

• Low-cost haircuts and hair styling at Leon’s Beauty School, 1305 Coliseum Blvd., Greensboro.  For 
appointments, call 274-4601.

• Free meals for young people (up to age 18) at the Guilford County Schools Summer Meals Program.  
For site information, call 370-3266.

• Free vegetarian meals for all, Food Not Bombs, Mondays at 6 PM outside the Greensboro Central 
Library and Thursdays at 6 PM, at the HIVE, 1214 Grove Street, Greensboro.  For info, call Melissa at 

501-1902.

• Low-cost books at the Greensboro Public Library, Ed McKay’s Used Books & CDs, 1607 Battle-
ground Avenue, Greensboro, and online:  Amazon.com, and Bookfinder.com.

• Low-cost movies, popcorn, & drinks at the Sedgefield Crossing’s Cinema, 4631 High Point Road, 
Greensboro.  Call 292-7469.   

• Free online fix-it advice for common breakdowns of gadgets, electronics, and other products:  
www.fixya.com

• Online barter sites:  www.barterquest.com & www.swaptree.com

• Online tips & encouragement to save, for adults and children, free newsletter:  www.americasaves.org

Take Charge of Your Future    
Reducing Your Expenses

 



1) How did you learn about the fair?

  Newspaper_____  Radio_____ Email_____  Website_____         
  Facebook_____  Friend_____  Other____________________

2) What is one thing you learned about or found useful at the fair?

3) What would you like us to add to the fair or have more of next year?

4) Have you previously considered joining:

  AmeriCorps______  Job Corps_____  Peace Corps_____  
 
 U.S. Military_____

5) As a result of attending the fair, have you changed your ideas or plans for the future in any way?

Evaluation Form
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This was our first time doing the fair.  Even though we have some ideas about doing it better next time, we 
had great feedback and feel it was a great success.

Attendees said they really enjoyed their time at the fair, and many changed their perspectives on their future 
plans as a result of attending the fair.  Here’s some of what they said in answer to a question about how 
their future plans have changed as a result of the fair:

I have new idea about planning for the future
I’ve opened my mind to new possibilities
More oppoMore opportunity, change of mindset, a lot of different jobs
Great networking, got future business ideas
More support for my life goals
I’ve seen the good health of the grassroots movement for democracy and community empowerment.  A 
silent revolution is taking place

Several of these also cited having previously considered military service.

RResource people themselves also really enjoyed the fair.  Many discussed how important the networking 
opportunity had been, and how they felt like they were a part of something larger, creating a stronger, more 
sustainable community for all.  The mix of progressive and traditional organizations lead to some really 
productive cross-pollination and pushed some of the more traditional non-profits to consider their work in 
terms of social justice.

Even though we felt like it was a wonderful success for our first time, we have a lot of ideas about improving 
it for the future.

• Youth Publicity:  While we had a good turn out for our first fair, we still wished even more young 
people had been able to attend to take advantage of the resources present.  Some of the ideas we have for 
getting more young people to the event in the future include:
* Have the event during the school year and publicizing through high school guidance counselors
**  Have the event in a neighborhood where heavily recruited young people live so that they can more 
easily get to the event
* Do more follow up with media publicity to get the event on more radio and TV stations before the 
event, as well as in newspapers
* Perhaps have it an outdoor location where it would attract more foot traffic from passers-by

•• More Resources:  We got lots of positive feedback on the resources that were present and the wide 
variety of organizations present.  We wished we had had more success recruiting green job representation.  
Next time, we would make sure a team of people were specifically focused on finding green job representa-
tion.  We also had about six small businesses represented who talked about how they had started and what 
they did.  Several people requested more resources on small-scale entrepreneurship, starting small busi-
nesses, etc.  Now that we have successfully done one job fair, we will be better able to expand the resources 
available next week.

• Language Access:  We were able to have Spanish, French and Arabic interpreters available at the fair, 
but because we did not confirm the interpreters until about a week and a half before the fair, we had not 
advertised in these three languages.  Most of the materials were in English, though we did have some in 
Spanish.  Next time around, we would like to advertise in multiple languages, and translate more materials 
ahead of time to make the event more language accessible through and through.

Outcomes

Ideas for Next Time
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